
The Challenge:
ITN has a strong public service ethos and, as a producer of news, 
current affairs, and factual programmes, it recognises its responsibility 
to report on the environmental crisis and its impact. Being committed 
to sustainability as a business is also now something that is expected 
by ITN’s staff, with many keen to contribute to ITN’s efforts in this area. 
At the same time, its broadcaster customers are increasing their own 
requirements for productions to be sustainable in line with the sector’s 
Albert certification system and their climate-related commitments.

The ITN business structure is diverse with a range of strategic, commercial, 
and cultural priorities, so ITN asked Avieco to help them establish a 
consistent approach to sustainability that would join up progress to date 
and mark out some ambitious but achievable goals to aim for, that were cost 
effective as well. Above all, if ITN did not take the proper steps to reduce 
its own environmental impact, this could create a disconnect between 
what they say in front of the camera and what they do behind it - an 
unnecessary risk for ITN and its stakeholders.

The Solution:
According to a recent YouGov Survey, 74% of UK adults are 
concerned about climate change, with regional audiences recently 
impacted by extensive flooding even more concerned, and 
younger audiences prioritising environment as one of their most 
important issues. In 2019 an Ofcom report found 75% of UK Adults 
aged 15+ said TV is their main source for news and, according to 
Reuters research, ITV’s news was cited as the second most trusted 
source after BBC News.  ITN’s vision is to be the most trusted and 
engaging independent storyteller in the world so it was clear they 

should not compromise on the defining story of our time, one that 
was increasingly important to a mainstream audience. With a growing 
reputation for climate coverage on both Channel 4 and ITV news, 
Avieco articulated a ITN sustainability mission rooted in its journalistic 
ethos of holding others to account. In partnership with ITN’s CEO and 
senior leadership team, we developed a strategic framework that 
prioritized sustainability in its internal culture, implemented sustainability 
measures in its buildings, operations, and its programme production 
process, and baked it into the content and stories it creates. 

Independent Television News (ITN) is a UK-based television production company, 
made up of two divisions: Broadcast News and ITN Productions. ITN Broadcast News 
produces the daily news programmes for ITV, Channel 4 and Channel 5 in the UK. 
ITN Productions is the creative and commercial arm that produces a wide range 
of content including documentaries, sports, advertising, and digital material for a 
range of international clients.
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Results:

Conclusion:
ITN recognised the greatest potential impact it has is to change government, business, and public 
behaviour on sustainability. The foundational layer to ITN’s sustainability plan was to embed an 
internal culture of sustainability, enabling ITN’s editorial teams - in both news and productions – to 
create content that engages the public on environmental and climate issues. ITN needed to hold itself 
to account by reducing its own footprint and by making its operations carbon neutral and zero waste; 
it committed to creating more sustainability-related news, factual, and entertainment programming, 
and to playing a more active role in setting industry-wide sustainability standards. Looking forward, it 
will develop a net zero goal and targets, consider TRUE certification at all key sites for its zero-waste 
approach and continue to expand its sustainability-related content.

Since 2007, Avieco has 
been inspiring, helping, and 
empowering organisations 
to become more sustainable, 
working with global corporations 
and national businesses, 
government departments and 
international institutions, as well 
as local councils and individual 
communities, to create a 
sustainable, low carbon 
economy and society. 

Speak to one of our 
Sustainability Experts to see 
how we can help with your 
compliance needs: 
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PHONE +44 (0) 207 048 045022
Map-Marker  St. James’s Walk, London,  

EC1R 0AP 

Vist us at avieco.com 

‘THIS WAS A REAL 
COLLABORATION - AVIECO 
PUTTING FORWARD THINGS 
THAT CHALLENGED US, AND 
US WORKING THROUGH 
THINGS TOGETHER. A TRUE 
PARTNERSHIP’ 
Richard Lawson  
Director of Commercial Productions and Exec Lead for ITN's Sustainability Strategy & Policy

ITN has rolled out sustainability 
training for all business 

functions in partnership with 
Albert and re-launched its 

internal employee network, the 
Sustainability Action Group

ITN has joined Albert and 
become a founding member 
of Albert’s News Consortium 

along with the BBC, ITV News, 
Sky News and Channel 4 

which aims reduce the impact 
of news production as well as 
inspiring sustainable futures 

through its content.

ITN will be initiating a zero-
waste pilot scheme in ITN’s HQ 

in Gray’s Inn Road in 2021

ITN has committed to certified carbon neutrality by the end of 2021 
driven by its commitment to Albert certification across all productions 
and news programming, and is initiating carbon reduction programmes 
across its operations, starting with travel, a first step towards a longer-
term net zero goal.
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